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An exclusive eyewear show from Roberto Cavalli was held in town recently. Models dis-
played a variety of prestigious Italian brands from the 2013 eyewear col-
lection at Wickramarachchi Glamorous Senses Sight and Hearing 

Center newly established at Ward Place, Colombo 7. Here are some shots 
from the event taken by Daily News photographer Sulochana Gamage .

Mihira Wickramarachchi with the models
Wickramarachchi Opticians CEO Mihira Wickramarachchi tries on a pair of the 

latest eyewear on actress Nadeesha Hemamali
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An enthralling fashion show 
organised for the seventh 
year by the students of the 

Textiles and Clothing Technology 
Department of the University of 
Moratuwa will be held at the Hilton 
Hotel, Colombo, on February 28 at 7 
pm.

The Bachelor of Design Degree in 
Fashion Design and Product Devel-
opment is one of the latest additions 
to the university system. 

This course was commenced with 
a consultancy from the London Col-
lege of Fashion which is funded by 
the government through the Minis-

try of Textile Industry Development 
and is supported by the entire appar-
el and textile industry.

Responding to an urgent need in 
the apparel export industry this 
course was commenced 
at the University of 
Moratuwa, Depart-
ment of Textile 
and Clothing 
Technology in 
2001. 

It is a four 
years full-time 
degree course 
delivered in 
the vocational 
mode. 

The students 
are exposed to a 
variety of skills 
such as drawing 
painting sketching 
illustration pattern 
making printing dyeing 
embroidery including expe-
rience in the industry in preparation 
to the final year. 

The culmination of the fours year 
degree is a Catwalk Fashion Show 
presented in Colombo which is wit-

nessed by more than 500 persons. 
The course aims to produce gradu-
ates who could enhance the value 
addition of the garments manufac-
tured in the country. 

The student chooses a concept 
based on a market segment and 

researches the customer, then 
creates designs and manu-

factures a collection of six 
outfits for a future season 
which is presented on 
the catwalk every year 
at this Graduation Fash-
ion Show.

This is a model of the 
University, industry 
and government work-
ing together to produce 

employable graduated 
and to foster economic 

growth in the country. 
The course gives and 

insight into how creative 
youth of the country could be 

trained to support the creative indus-
tries and how these could be com-
mercialised.

ANCL is the print media sponsor 
for the Graduation Fashion Show 
2013.  Pictures by Sulari de Silva

Graduation Fashion 
Show 2013

Moments form the past Graduation 
Fashion Shows

Usher in the season of 
romance this Febru-
ary with Valentines 

in Silk by amanté which 
offers Sri Lankan women the 
perfect blend of elegance 
and sensuality, making this 
Valentine’s one to remember. 

This is the brand’s second 
collection to hit the stores in 
Sri Lanka, the first being 
their successful Autumn 
Winter 2012 collection 
launched back in December 
2012.

The exclusive collection, 
aptly named Luxury Silk is 
the perfect ode to romance, 
bringing out the brand’s 
essence of sophistication; a 
blend of shimmery silk and 
elegant scallop embroidery. 
Designed in detailed top 
stitched panels and trimmed 
with gold fittings, the red and 
black combination is availa-
ble in a padded wired demi-
bra and low-rise brief. Also on offer 
will be the brand’s previously 
launched collections such as Blush, 
Envy Me, Floral Luxury, Satin Edge, 
Perfect Lift and Lace Glamour in 
red and pink hues, to augment the 
seasonal mood.

To add to the excitement, aman-

té’s Valentines in Silk campaign is 
running limited in store offers for 
customers who purchase the Luxu-
ry Silk coordinated set (bra and 
brief).

Apart from targeting a demo-
graphic of women who are increas-
ingly influenced by quality and 

brand value of the product, 
amanté plans on offering Sri 
Lankan consumers product 
ranges inspired by seasons. 
With the launch of the brand 
in Sri Lanka, fashion and ele-
gance has taken center stage 
in a market space that was 
once cost oriented. 

The exclusive Valentine’s 
collection can be viewed 
online on http://www.amante.
lk/fashion.

Launched in India in Octo-
ber 2007, amanté is a subsidi-
ary of MAS Holdings, South 
Asia’s largest supplier of niche 
market intimate wear. 

The brand embodies two 
decades of excellence by MAS 
in this field. With a vision to 
be the leading premium brand 
in the Asian region, the prod-
uct offers elegance, comfort 
and value to the modern Asian 
woman. 

Their fully integrated sup-
ply chain and design offices in New 
York, London and Hong Kong offers 
a premier product set to the latest 
international trends and styling. 
Emphasizing on the specialty of 
each product, just like the woman it 
adorns, amanté is currently sold in 
over 400 retail outlets across India.

Usher in the season of brand value of the product, brand value of the product, 

Valentines in Silk
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