
Over Rs. 30 million sales 
were sealed at the Keddella 
Exhibition which was held 
for the firs time in Kandy. 

Amila De Silva Assistant 
General Manager, CEC 
events which hosted the 
event said that  CEC did a 
month long marketing 
campaign in Kandy and the 
result was over 15, 000 
people visiting the event 
which was very impres-

sive,” he said. He said that 
among the high end prod-
ucts that were sold includ-
ed two door refrigerators 
to the value of Rs. 600,000 
, Smart TV’s valued at Rs. 
450,000 and other items 
such as Roller Doors and 
many other ‘expensive’ 
items.

“We are very happy with 
the response for Kedella in 
Kandy and now we are 
looking at hosting a similar 
event in Negombo in a few 

months,” he said. “The host 
venue Kandy City Centre 
could accommodate 75 
stalls and all these were 
filled which clearly showed 
the response of the suppli-
ers,’’ said, Assistant Man-
ager, CEC event, Dhanush-
ka De Silva. 

The Print Media spon-
sor for the event was 
‘Daily News’.

 Deputy Mayor, Sena Dis-
sanayake was the Chief 
Guest.

Sri Lankan engineer-
ing, electrical and con-
struction sectors are 
looking at state of the 
art products, said Sen-
ior Product Consult-
ant, South Asian 
Region, Joseph Ong. 

He said that they see 
a ‘huge’ demand for 
‘fluke’ products that are 
the latest products 
launched globally, 
which are now being 
introduced to Sri 
Lanka through their 
representative, Marlbo 
Trading Pvt Ltd.

Marlbo Trading 
Company, who are the 
agents in Sri Lanka for 
‘Fluke’ brand testing 
and measuring instru-
ments, recently held 
technical seminars and 
demonstrations for Sri 
Lankan Engineers. In 
consideration for the 
convenience of Engi-
neers living in various 
parts of the island, 
technical seminars 
were held in Kandy, 
Colombo and Galle.

A large number of 
Engineers and Techni-
cal Officers attached to 
the government, semi-
government and pri-

vate sector institutions 
participated in these 
technical seminars and 
demonstrations. 

These technical sem-
inars and demonstra-
tions were organized 
by M. Maniymuthu, 
Chairman and the 
Managing Director of 
Marlbo Trading Com-
pany and Marlbo (Pvt) 
Limited. Commenting 
on this initiative, he 
said: “In the aftermath 
of the three-decade 
war, the government of 
Sri Lanka has launched 
a massive development 
drive in the fields of 
leisure industry, high-
ways, civil construc-
tion and agriculture, 

etc. Technical seminars 
and demonstrations of 
this nature to edify the 
Engineering fraternity, 
the guiding element of 
this development drive 
to conduct their labour 
in safe and efficient 
environment, would be 
a definite boost to 
make Sri Lanka the 
Miracle of Asia.”

“We have in fact 
grown together with 
satisfaction that both 
the Company and we 
as individuals, have 
achieved our goals. 
Looking back, we feel 
content that we had 
achieved our goals and 
look forward to a 
bright and successful 

future,” M. Maniy-
amuthu, said.

Singapore's Fluke 
South East Asia Pte 
Limited, representa-
tives, also attended 
these technical semi-
nars and demonstra-
tions. They were highly 
satisfied with the pro-
gress made by Marlbo 
Trading Company dur-
ing the last two dec-
ades. 

Started 20 years ago 
with a humble begin-
ning, but with a vision 
to succeed and to grow 
and to be the largest 
and most customer 
focused  testing and 
measuring, lighting 
and safety equipment 
trading company in Sri 
Lanka by the year 
2015, Marlbo Trading 
Company, has strug-
gled through success 
and failures, trails and 
tribulations and, 
despite all those adver-
sities, stands tall today 
as a foremost trading 
organization in the 
electricity and power 
sector and makes a fair 
contribution to the sec-
tor with a promising 
future. SS

Brown and Company 
PLC launched their very 
own “BG” brand, with a 
new revamped and tech-
nologically advanced 
product range. With the 
latest electronics, home 
appliances, water pumps 
and automotive bikes, 
BG – A Standard Called 
You, is now available 
Island wide through 
Brown’s showrooms and 
dealers.

Speaking on the above 
Group MD/CEO Murali 
Prakash stated, “It is 
indeed a significant 
moment for the Browns 
Group which launches its 
own portfolio of products 
to the local market. We 
have spent over a year in 
researching the product 
lines and choosing some 
of the best quality prod-
ucts from around the 
world to offer our cus-
tomers. The quality and 
service that we offer 

through our range of con-
sumer electronic prod-
ucts and other ranges 
would create great cus-
tomer value. 

The BG range encapsu-
lates the trust, heritage 
and innovation of the 
Browns Group which has 
over 135 years of creating 
value amongst our cus-
tomer segments.”

Speaking at the launch 
Senior Vice President, 
Brands, Corporate 

Affairs, Home and Office 
Solutions, Suresh Tis-
saaratchy said, “The BG 
range which would be 
one of the best quality/ 
value propositions in the 
market would be backed 
by extended warranty 
schemes and exceptional 
service delivery. For 
example, we would 
ensure 24hr Air condi-
tioner installation to 
those within the Colom-
bo city limits whilst the 

features of our products 
would match or exceed 
the best of brands availa-
ble in the market.”

The BG range of televi-
sions starts with the 
basic 32” and 39” LCD 
and includes LED televi-
sions from 24” to 55”. 
The 42”, 46” and 55” 
LED are 3D, super HD, 
USB televisions with the 
ability to convert stand-
ard television signals into 
a 3D experience with vir-
tual surround sound, nat-
ural light technology and 
super slim fast response 
panel. 

The BG range of 
domestic and commercial 
air conditioners have a 
revolutionary Silver Fil-
ter Screen technology 
that minimizes dust par-
ticles and other impuri-
ties ensuring a purer air 
flow. Browns is also one 
of a very few suppliers of 
commercial air condition-

ers, at such competitive 
prices in the market. 

The brand also offers 
small home appliances 
such as jug kettles, ceil-
ing fans, oven toaster 
grills, sandwich toasters, 
mixer grinders, electric 
iron, rice cookers and 
pedestal fans that could 
give your kitchen a com-
plete makeover. 

These are all imported 
from the world’s best 
manufacturers delivering 
the finest quality and 
value for money.

At Browns, over 135 
years of constantly 
exceeding customer 
expectations has meant 
winning their trust by 
delivering high quality 
and standing at the fore-
front of innovation. 
These same values of 
trust, quality and innova-
tion drive them ahead 
through a brand that sets 
its standards on you.
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‘BG’ launched 
by Browns

marlbo hosts technical sessions

Joseph ang and M. Maniyamuthu at the taj                  
Samudra Colombo. Picture by Saliya Rupasinghe

Keddella Kandy exhibition seals Rs. 30 m sales
ShiraJiv SiriMane in Kandy

Some of the highlights of the event pix by Shirajiv Sirimane

A unique new savings 
account with exclusive ben-
efits for women has been 
launched by Commercial 
Bank of Ceylon in recogni-
tion of the fact that women 
are shouldering an increas-
ing number of responsibili-
ties while heading more 
and more Sri Lankan house-
holds, resulting in the eco-
nomically active female 
population in Sri Lanka 
undergoing rapid growth.

Branded ‘Anagi’ Women’s 
Savings Account, the new 
account offers an interest 
rate over the normal sav-
ings rate, one of the best 
rates in the savings account 
category for women, Gold 
Loans at a concessionary 
rate for the purchase of jew-
ellery and a Combank Shop-
ping Debit Card, the Bank 
said.

Offered by the bench-
mark private bank in Sri 
Lanka, an ‘Anagi’ savings 
account can be opened with 
a minimum deposit of Rs 
1,000. Account holders 
have a choice of a branded 
passbook or statement 
based savings.

“A savings product of this 
nature is timely,” said Jegan 
Durairatnam, Commercial 
Bank’s Chief Operating 
Officer. “The contribution 
of women to GDP is sub-
stantial, and more than half 
of the 10 million plus 
women in Sri Lanka are 
increasingly shouldering 
financial responsibilities, in 
addition to the multiple 
roles they play. There is 
therefore, immense poten-
tial for a product that caters 
exclusively to this seg-
ment.”

“Besides the tangible and 
specific value additions 

attached to an ‘Anagi’ sav-
ings account, one of the 
strongest attractions to pro-
spective account holders is 
that it is offered by the bank 
that operates Sri Lanka’s 
largest single ATM net-
work of 522 terminals and 
has 220 branches and ser-
vice points across the coun-
try,” he said.

Commercial Bank is the 
largest private bank in Sri 
Lanka, and the only Sri 
Lankan Bank listed in the 
world’s Top 1,000 Banks for 
two years consecutively. 
The Bank has been 
adjudged ‘Best Bank in Sri 
Lanka’ for 14 consecutive 
years by ‘Global Finance’ 
Magazine, and has won 
multiple awards as the 
country’s best bank from 
‘The Banker,’ ‘FinanceA-
sia,’ ‘Euromoney’ and 
‘Trade Finance’ magazines. 
Commercial Bank also 
operates 17 service points 
in Bangladesh and is the 
4th largest foreign bank in 
that country.

Commercial Bank launches ‘anagi’  
savings account for women

Chinese automaker Geely 
said Wednesday its first-
half net profit rose nine 
percent year-on-year, as 
strong exports helped to 
offset a domestic slowdown 
in the world's biggest car 
market.

One of China's largest 
private car makers and the 
owner of Swedish name-
plate Volvo, Geely said its 
net profit for the six months 
to June stood at 1.02 billion 
yuan ($159 million), up 
from 937.65 million a year 
ago. Revenue rose six per-
cent to 11.18 billion yuan, 
the firm said in a filing to 
the Hong Kong stock 
exchange where it is listed. 
A total of 222,390 units of 
vehicles were sold during 
the period, up four percent 
compared to a year ago.

“The group's perfor-
mance in the first half of 
2012 was in line with our 
expectations despite con-
tinued slowdown in the 
growth of motor vehicle 
sales volume in China,” 
Geely said. The group's 
domestic sales volume fell 
nine percent during the six 
months, which paled com-
pared to a 199-percent 
surge in its exports market, 
with over 40,000 units sold 

to destinations like Russia, 
Iraq and Saudi Arabia.

Export sales accounted 
for nearly one-fifth of its 
overall sales volume.

“Against a background of 
increasing global economic 
uncertainty, slower growth 
and continued fierce com-
petition in China's sedan 
market, trading conditions 
in the second half of 2012 
are expected to be more 
challenging,” Geely said.

The car maker main-
tained its sales target of 
460,000 units for this year.

Growth in China's auto 
sales slowed to 8.2 percent 
year-on-year in July, down 
from 9.9 percent in June, 
according to the China 
Association of Automobile 
Manufacturers.

Sales began to slow last 
year after Beijing rolled 
back buying incentives and 
come cities imposed tough 
restrictions on car numbers 
to ease chronic traffic con-
gestion and pollution.

Geely said in February 
that it will begin assem-
bling cars in Egypt this year 
with a local partner.

The company's share 
price rose 0.4 percent to 
HK$2.73 after the 
announcement.

China’s geely H1 profit rises 
9% as exports surge

a novel Japanese method on display for ear treatment 
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