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AMALSHAN GUNERATHNE

The quirky and outrageous 
designs that you see in modern 

day fashion shows often entertain 
you with a sense of the absurd. 
However they rarely showcase 
wearable designs that you can 
actually wear for outdoor func-
tions.

Unlike many fashion designers 
who strive to express their crea-
tivity with a sense of absurdity, 
young British fashion designer 
William Richard Green believes 

in creating wearable designs.
“You would rather focus on devel-

oping clothes that you can wear, 
rather than waste money on quirky 
stuff,” he says in an interview with 
the Daily News on his recent visit 
to Sri Lanka.

Just off from his first season in 
London Fashion Week, Richard’s 
visit to Sri Lanka was sponsored by 
British Council Colombo.

He notes, “In London people seem 
to care more about the quality of the 

clothing. Besides, quirky designs do not 
relate to sales at all. 

“When you design such stuff, it might 
look boring when compared to other 
amazing stuff you see in catwalk, but if 
you cannot sell it, there is not much sense 
in doing it.”

In a field where so much revolves 
around feminine glamour, Richard strives 
to promote menswear. 

His main focus is menswear and 
he is into 

designing 
sporty out-

fits that can satisfy the varied tastes of 
modern day men. Questioned as to why 
he focuses on menswear, Richard com-
mented, “I feel that fashion is changing a 
lot towards menswear. People are less 
concerned about glamour. They are more 
concerned about how it is made and the 
quality of the clothing.”

His attitude for fashion designing is 
one that would suit small-time designer 
labels in the market. 

“When you are a small label, you should 
focus on developing clothes that you can 
sell,” he insists.

As a designer who is still striving to 
make strides in the industry, Richard 
firmly believes that the key to success is 
doing something that is different to oth-
ers. “You have to have a clear idea about 

what you really want to do. You 
have to have a clear concept 
on your mind. You have 
to understand what 
makes your designs dif-
ferent from everyone 
else’s,” he explains.

Richard also had 
these thoughts to 
share with us on 
how Sri Lankan 
designers should 
look to approach 
the global market. 
“The key is to take 
what is special about 
Sri Lanka and re-
appropriate it in to 
global market. There is 
no point trying to emu-
late a brand from other 
country. It definitely has 
to be your own thing. Oth-
erwise there is no point in 
doing it.”

Richard was also very 
much impressed by the 
local talent and with his 
experience at the Colombo 
Fashion Week.

“There are different 
ways of doing things 
over here, not many 
designers get the 
chance to come and 
look at these things. I 
was really impressed by 
what I saw at the event. 
Things are much more 
organized here than 
in England,” her 
enthused.
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Some of Green's designs
William Richard Green

 You have to have a 
clear idea about what 
you really want to do. 

You have to have a 
clear concept on your 

mind. You have to 
understand what makes 

your designs different 
from everyone else’s
‘ ‘

2008 winner  - Dharshi

Winning the 
award opened a lot 
of doors for me. Fac-
tories, suppliers and 
professionals in the 
apparel industry 
who didn’t quite 
understand why 
somebody doing 
batik wanted to 

work with them, now saw that there was 
real potential in my business. The prestige, 
the exposure and most of all winning the 
British Council’s YCE award gave me a tre-
mendous platform to articulate my vision 
for Buddhi Batiks.

2009 winner - Linda

This award cele-
brates a very power-
ful combination in 
today’s economy: 
creativity and entre-
preneurship. It rec-
ognizes talent 
young design and 
fashion entrepre-
neurs and opens up 

a gateway for them to see the true power 
and potential of creativity within the best 
possible global example: the UK is cur-
rently recognized as the world’s creative 
hub.

My own experience in competing for this 
award helped me to formulate Sri Lanka 
Design Festival that now engages creativity 
from top-notch apparel makers to the rural 

artisan. Therefore I am confident that the 
YCE Design and Fashion award 2012 will 
encourage more young Sri Lankans to con-
tribute to the national economy by using 
their skill for design and fashion entrepre-
neurship as a job creator and a wealth gen-
erator.

2010 winner - Chathuri

Winning the YFE 
award was truly a 
fulfilling experi-
ence. Firstly it made 
me challenge and 
refine the business 
model, making it a 
more commercially 
viable business 

proposition. Secondly, it raised my profile 
as a fashion Entrepreneur and gave my 
label credibility which helped me market 
my brand in top international boutiques.

2011 winner - Kasuni

The award can 
change your future. 
The credit and rec-
ognition gained can 
be used in any part 
of the world. Today 
I work with high 
street retailers, 
designers and crea-
tive entrepreneurs 

from around the world thanks to the YCE 
award. 

This has opened several doors and given 
huge recognition to me and my work.

RUWINI JAYAWARDANA

Fashion is a fast moving and 
expanding industry in Sri 

Lanka and the world today. The 
flair for creativity alone does not 
establish a brand. Great entrepre-
neur skills come hand in hand 
with creative designing when 
you are poised to take your 
designs to the world.
Recognizing youth potential and 

spearheading a campaign which 
brings the best of youth talent to 
the limelight, the British Council 
launched their search for young 
and creative entrepreneurs in the 
fields of designing and fashion.

The award which had been origi-
nally titled the Young Fashion 
Entrepreneur Award has been 
revamped to include the fashion 
and design sector has been chris-
tened the Young Creative Entrepre-
neur Design and Fashion Award 
2012. It brings together talent from 
the fashion and design sectors 
while recognizing the importance 
of entrepreneurship.

Suitable candidates for the award 
can apply by filling the application 
available on the British Council's 
website. Applicants should be 
between 21 and 40. They should be 
innovators that use enterprising 
models in the creative industries 
which have an impact on the local 
community. The closing date of 
applications is May 11. The winner 
will get an opportunity to take part 
in a tailor-made programme in the 

UK with winners from other coun-
tries. It will be a hub of activity 
where the youths will get the 
chance to network and exchange 
ideas with international and UK 
peers in the design and fashion 
arena.

Speaking at the launch of the 
event British Council country 
director Tony Reilly said that this is 
another of British Council's initia-
tives to create opportunities for 
people.

“It lays the foundation for youths 
to begin their careers in their cho-
sen sectors. They also get an oppor-
tunity to establish their brands 
locally and showcase their crea-
tions at international fashion 
shows,” he said.

“We have broadened the scope of 

the award so that there will be a 
wider range of opportunities. We 
will be selecting five finalists by 
grading them through their applica-
tions. Then they will be given 
around two weeks to prepare and 
face the judges. We hope to 
announce the winner on July 9,” 
said YCE project manager Ranmali 
Mirchandani.

Dharshi Keerthisena who bagged 
the award in 2008 and Linda 
Speldewinde who won the award in 
2009 were present to share their 
experiences with the media. Dhar-
shi's Buddhi Batiks is a well estab-
lished brand while Linda is the 
founder and managing director of 
the Academy of Design and the 
founder of the Sri Lanka Design 
Festival.  2010 winner Chathuri 

Samaraweera is the creative direc-
tor and designer of ANAYA collec-
tion. She is living and working in 
Dubai. 2012 winner Kasuni Ratnas-
uriya is the founder and designer of 
KUR. She is currently in New York 
acting as a consultant to the Graph-
ics and Embellishment Design 
Team at Victoria Secret's PINK on 
behalf of Brandix Intimate Apparel.

Around 80 young design and 
fashion entrepreneurs from more 
than 40 countries have taken part 
in the YCE programmes. They have 
benefited from the event by form-
ing alliances, witnessing and learn-
ing from each other and participat-
ing in international design festivals 
and fashion weeks in countries like 
Sri Lanka, Brazil, India, Indonesia, 
Mexico and many more.

Dharshi, Tony, Ranmali and Linda at the event. Pictures by Wasitha Patabandige
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Casuals call the shots
Casual and office men’s wear were on display at a fashion show held recently in 
town. Photographer Nissanka Wijeratne captured some of the creations by 
renowned British designer William Richard Green on the ramp.
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